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How to Use This Deck 

Å Customize for your own use 

 

Å Pick and choose the slides you need based on your 

own internal audience 

Å Add your own branding and point of view 

 

Å Check for new slides and data 

 

Å Check ctamtve.com for regular updates, new slides 

and additional resources 

 

Å Just ask 

 

Å If you need additional data or information, please 

contact cindy@ctam.com 
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 Internal Road Show Outline 

1. Case for Change -- ñWhy?ò and, ñWhy CTAM?ò 

 

2. Project Structure, Definition & Value Proposition 

 

3. Logo, Naming and Messaging  

 

4. Key Stakeholders & Use Cases 

 

5. Brand / Positioning Resources 

 

6. Sign-In Recommendations 

 

7. Key Success Metrics 

 

8. Timeline 
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Case for Change: Why? 
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Case for Change: Why? 
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CTAM Board Members & TVE Experts 
Approve program outcomes/budget 

Subcommittee Deliverables 

Å Deploy category name & core messaging map  

Å Deploy industry & corporate communications tools  

Å Deliver use cases & build creative bank 

Å Launch Q3 earned/social communications  & 

propose 2015 marketing campaign 

Respective Working Group Deliverables 

Å Provide feedback on  subcommittee recommendations 

Å Support consumer research development & deployment 

Å Build industry and corporate awareness of project 

outcomes and advocate for adoption 

Subcommittee Deliverables 

Å Deliver phase1 UX recommendations for sign-in 

flow, icons & access point messaging 

Å Partner with Adobe for aggregated usage data 

Å Develop phase 2 UX recommendations on more 

complex authentication issues 

steering 

committee  

Strategic Leadership Ad Hoc Group 
Recommends program strategy 

marketing and 

communications  user experience 
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Key Stakeholders  

Jonathan Freeland 
VP 

Cox Communications 

Stephen Gushee 
VP 

HBO 

Juliette Morris 
EVP 

NBC Universal 

Heather Stanley 
Director 

Cogeco 

Mark Garner 
SVP 

A+E Networks 

Jennifer Ball 
EVP 

Univision 

David Burzynski 
Director 

Cable One 

Tammy Franklin 
EVP 

Scripps Networks 

Courtney Menzel 
SVP 

Discovery Communications 

Kathy Payne 
Chief Programming Officer 

Suddenlink 

Bob Benya 
President & CEO 

iN DEMAND 

Steve Colafranceso 
Corporate VP  

Bright House Networks 

Michael Quigley 
VP 

Turner Broadcasting 

Jamia Bigalow 
SVP 

Fox Networks Group 

Deena Demasi 
SVP  

Viacom 

Matt Murphy 
SVP 

Disney & ESPN Media 

Networks 

Rob Roy 
GVP 

Time Warner Cable 

Brad Feldman 
VP 

Cablevision Systems 

David McNaughton 
SVP 

Mediacom Communications 

Laura Palmer 
SVP 

Showtime Networks 

Allan Samson 
SVP 

Charter 

Communications 

Matt Strauss 
SVP, New Media 

Comcast 
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 Definition & Value Prop. 

Core TVE Value Proposition 
 

1. All-access pass to a large library of TV content.  

 

2. Exclusive access to the most current episodes, including live content such 

as news and sports  

 

3. Verified customers have access to TV content anywhere thereôs Internet 

connectivity, on multiple devices (TV, PC, Tablet, Smartphone) 

         

Note: Value prop tie-in to Cable WiFi connectivity 

 

 

Working Definition of TVE 
 

A multi-device viewing experience offered to verified TV service provider 

customers through websites and apps, at no additional cost 
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Naming Key Attributes   
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Logo Attributes 
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Many of the naming attributes and benefits were carried over 

into the TVE mark design: 

Å Simple 

Å Versatile 

Å Inviting 

Å Multiple Devices 
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Messaging Overview (1/4) 
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Messaging Overview (2/4) 
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Messaging Overview (3/4) 
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Messaging Overview (4/4) 
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